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FOCUS: EMILY CARR INSTITUTE — PREPARING CANAD

The 1998/99 year marks a fundamental change in the curriculum approach at Emily Carr

Institute of Art and Design. What were formerly Electronic Communication Design and

Graphic Design have now been united under Communication Design, an adjustment which

reflects both the changing role of the graphic designer in media and the convergence of

technologies.

ECIAD awards a Bachelor of Design to graduates of its four year program. First year students

study in a Foundation Program that stresses comprehensive skills prior to specialization. In

the remaining three years they choose between Industrial Design and Communication Design.

After first year, students are assessed on their admissibility into second year based on an

interview where they present their portfolios and are judged on a number of criteria,
including motivation and attitude, knowledge of the design field, and communication skills. In

1998, sixty-six students were interviewed for |6 available seats.

ECIAD is situated on Graville Island, a unique community in Vancouver comprised of artists’

studios, theaters, shops, restaurants, a public market, and a cement company.

The Dean Talks

On Educating the Communication Designer

AN INTERVIEW WITH ALLYSON
VANSTONE, DEAN OF DESIGN,
EMILY CARR INSTITUTE OF ART &
DESIGN

IN THE LAST COUPLE OF YEARS, WE AT EMILY CARR IN-
stitute have been questioning the boundaries be-
tween disciplines: where they make sense, where
they don’t make sense, where they’'re crumbling
— and where they’re really important to retain, so
that people still have some specialization.

There’s an increase in what used to be called
crossover courses. They're now called inter-school
courses. These courses encourage anyone in the
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institution to get a taste of how other disciplines
relate to their own practice.

For example, last term the Industrial Design in-
ter-school class had students from sculpture, ce-
ramics and painting, and people from outside that
were interested in coming to the school and tak-
ing industrial design. A rich mix of people is
formed that would never have had the chance to
touch that discipline before. This is happening all
over the school. We now have design students
who are taking inter-school animation, inter-
school video, and inter-school photography.

Although there is a lot of photography in the
design curriculum, some people want the different
take which the media school has, compared to the

CONTINUED ON PAGE 29



SCIPLINE

URSES ACROSS CANADA

IAN DESIGNERS FOR THE DIGITAL MARKET

BY GARY SHILLING

Portfolios:
Emily Carr
Craduates in
Business

Portfolios:
1998

Emily Carr
Craduate
Students

RUBBER OVEN DESIGN
JON PENSA (1996)
DAVID KIRBY (1996)
(604) 609-7788

Jon Pensa and David Kirby operate

out of a small room in what was once
Vancouver’s classiest brothel. After
graduating from ECIAD, David spent
about a year at Mainframe Entertain-
ment in the communications depart-
ment. His combination of design skills,

CONTINUED ON PAGE 28

BROOKE ALLEN
Ugly As Sin
Cosmetics
photography,
typography,
computer

24” x 36”

Place: I'm a “Redhead” from Winnipeg.

Perspective: I'm a designer because |
said so.The difference between Design
and Fine Arts is the spelling.

Project: My grad project is about “The
Religion of Beauty”— a cosmetic line

called “Ugly as Sin” which reflects socie-
tal pressures on women to be beautiful.

JACQUELINE
DAVEY

Virtual Girl
website
www.eciad.bc.
ca/Virtualgirl

Perspective: My dream is a life of leis-
ure on the ltalian coast. | hope to devote
my time to collecting and restoring vin-
tage scooters. | would like to start a wo-
men’s scooter club whose mandate is to
travel around the world attending rallies.
After scootering, design is my passion.

Project: My grad project is a press kit
promoting a virtual female character.
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and knowledge of SoftImage (the soft-
ware that Mainframe uses to create an-
imations like the ReBoot series)
helped him land the job. Jon, mean-
while, did a stint at Taxi Online, and
created their first website.

The name Rubber Oven, the cor-
porate identity, and the concept of
them working together in a business
was born from a class project at Emily
Carr. They've now been in business
for a year, and are still using the cor-
porate identity which they designed in
school.

Jon and David feel like they’re
turning a corner after one year in
business. When they began, they start-
ed very small, originally working out
of David’s house. Now, they're faced
with decisions like increasing their
space and hiring staff, and have just
made their first computer purchase (a
G3 Mac). Being a couple of guys that
can’t say no, they find themselves now
working at maximum capacity. The

SISSEL TANGEN
blu- A promotional video
for snowboarding

VHS 50 seconds

Place: From Norway, | came to Canada
three years ago to attend ECIAD. |
studied graphic design for 2 years
previously in Norway.

Perspective: My senior project is
focused on designing motion graphics,
however my ambitions are also to design
2D for print and 3D computer anima-
tion. | hope to work within a broad va-
riety of mediums in my professional life.

Project: My grad project is a
promotional snowboard video for in-
store use for an invented snowboard
producer. The purpose of the video is to
promote the sport to an audience that is
already loving it.
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combination of return business and re-
ferrals contribute to their workload.
When they get busy, they prefer to
contract to Emily Carr graduates.
They're comfortable knowing the per-
son will care about design.

Although both Jon and David went
through the Electronic Communication
Design side of the program at Emily
Carr, their clients have been pushing
them more in the print direction. After
humble beginnings in the design of a
simple print brochure for Shaftsbury
Beer, Jon and David have become re-
sponsible for all marketing materials
for the company, including labels,
boxes, point of purchase materials,
and even the corporate website.

Jon and David are happy they spent
the year before opening their business
working for someone else. They're ap-
preciative of the design education and
creative support they received at Emily
Carr, but found themselves without
much business knowledge. A year’s
experience has steeped them in the
realities of business.

TYLER PAYNE
Payne Bodoni — the
design of a typeface

Place: | was born in Richmond in 1975,
raised in the Fraser Valley.

Perspective: | like to look at design as
one continual editing process, starting
with an unstructured mass of informa-
tion and stripping it down to the essen-
tial elements. For me, design is about
making things less complicated. However,
it is also nice to provoke the viewer/user
to think, rather than spoon feeding the
message in a logical and literal way.

Project: The trials and tribulations of
designing a “Modern” style text face,
inspired by the work of Bodoni, and
designed from the baseline up, using
traditional and current technology.

They firmly believe that the foun-
dation they received in the creative
process at Emily Carr is the greatest
contributor to their success. Their cre-
ativity is their greatest asset, and that’s
what their clients buy.

Jon says it best — “If you know
design, you can learn the technical. If
you have the design background, it
can be applied to whatever medium
pops up tomorrow.”

RADAR DESIGN
TRACEY LEBEDOVICH (1997)
(604) 602-9791

Tracey got a job right out of school
with an investor relations firm, doing
all their multimedia work for speaker
presentations to large corporations.
After the company went out of busi-
ness, Tracey decided to start her own
company.

Tracey now works out of Union

CONTINUED ON PAGE 30

YVONNE VUU
Leaping Boundaries
Interactive CD-ROM

Place: | came to Vancouver in 1982 and
I've attended ECIAD since foundation.

Perspective: | am a designer because
I’'m a communicator. My future plans are
to work at Electronic Arts. My greatest
concern is facing the world.

Project: My grad project is an interac-
tive CD-ROM for children at an elemen-
tary level, grades one to three, intro-
ducing the issue of multiculturalism.
Children will be given an opportunity to
visit any country and go into a home to
learn the different aspects of each
culture. Aspects of culture which are
explored include food, custom, costume,
way of living, and language.
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design school. Students can now com-
pare, and get a real sense of where
they fit in the school. The outside
world has kept changing with regard
to who’s doing what job, especially

with the focus on computers.

CREATING YOUR OWN
CURRICULUM

In our school, the Design curricu-
lum used to be very contained and
structured. Every student coming
through would take the same courses.
What we found was that, with the
change in the student population de-
mographics, they didn’t all want to
take the same courses. It became
more and more difficult to understand
why we would make them opt for the
same curriculum.

If we ourselves can’t define what
skills designers must have, and what
skills they don’t require, it doesn’t
make sense to keep it so restricted.
So, opening up the curriculum and
having all these inter-school courses
allowed students to do a bit more
picking and choosing to personalize
their own education.

Five years ago, when I first arrived,
there were students who were really
rebellious — which was good, be-
cause it made everyone think. They
would drop out of the design program
even though they knew they wanted
to be designers, but they wanted to
take courses outside the program.
They would build their own curricu-
lums, and they knew that their cre-
ative pursuits would help them be
good designers.

For me, that sent a strong message:
we've just lost this fabulous person
because they can’t fit into our mould.

[ suppose, in a way, that a school
does have to have some moulds, but
how flexible should that mould be? I
believe that it has to be flexible
enough that students have some

CONTINUED ON PAGE 30

DIRECTORY OF CANADIAN GRAPHICS COURSES

NEWFOUNDLAND

CABOT COLLEGE OF APPLIED ARTS, TECHNOLOGY
AND CONTINUING EDUCATION

P.0. Box 1693 St. John’s NF A1C 5P7 Tel: 709-758-7282
Fax: 709-758-7304

GRAPHIC DESIGN PROGRAM

COLLEGE OF THE NORTH ATLANTIC, CLARENVILLE
CAMPUS

P.0. Box 308 Clarenville NF AOE 1J0 Tel: 1-709-466-
0360 1-888-982-2268 Fax: 1-709-466-2771 e-mail: ad-
mit@cville.northatlantic.nf.ca Web: http://cville.northat-
lantic.nf.ca

MULTIMEDIA COMMUNICATIONS PROGRAM

MEMORIAL UNIVERSITY OF NEWFOUNDLAND (SIR
WILFRED GRENFELL COLLEGE)

Visual Arts Program Division of Fine Arts Sir Wilfred
Grenfell College Memorial University of Newfoundland
Corner Brook NF A2H 6P9 Tel: 709-637-6200 Fax: 709-
639-8125 e-mail: info@beothuk.swgc.mun.ca Web:
WWW.SWgc.mun.ca

BACHELOR OF FINE ARTS-VISUAL ARTS

NEW BRUNSWICK

NEW BRUNSWICK COLLEGE OF CRAFT AND DESIGN

457 Queen Street P.0 Box 6000 Fredericton NB E38 5H1
Tel: 506-453-2305 Fax:506-457-7352 e-mail: Ineveu@-
gov.nb.ca Web:
www.gov.nb.ca/ael/ccraftd/calendar/ENTRY.HTM

DIPLOMA OF FINE CRAFT—CREATIVE GRAPHICS

NEW BRUNSWICK COMMUNITY COLLEGE

100 Broadway St Woodstock NB E7M 5C5 Tel: 506-325-
4400 Fax: 506-328-8426 Web:
http://www.gov.nb.ca/ael/nbcc/english

COMMUNICATION ARTS PROGRAM
(Option: Graphic Arts)

NOVA SCOTIA

NOVA SCOTIA COLLEGE OF ART & DESIGN

5163 Duke St Halifax NS B3J 3J6 TEL: 902-422-7381
FAX: 902-425-2420 e-mail: thailey@nscad.ns.ca Web:
www.nscad.ns.ca

BACHELOR OF DESIGN (HONOURS)

BACHELOR OF FINE ARTS (INTERDISCIPLINARY)

MASTER OF FINE ARTS

Communication Design; Digital Media; Fine & Media Arts

NOVA SCOTIA COMMUNITY COLLEGE

1825 Bell Road Halifax NS B3H 224 Tel: 902-491-4636
Fax: 902-491-4711 e-mail:haadmissions@nscc.ns.ca
Web:www.nscc.ns.ca

APPLIED COMMUNICATION ARTS CERTIFICATE: DIPLOMAS IN: DIGITAL ANF-
MATION; GRAPHIC DESIGN; INTERACTIVE TECHNOLOGY; MULTIMEDIA
COURSEWARE DESIGN; ADVANCED DIPLOMA IN DIGITAL ANIMATION

QUEBEC

COLLEGE AHUNTSIC

9155, rue Saint Hubert Montreal QC H2M 1Y8 Tel: 514-
389-5921 e-mail: Elaine.Baribeault@CollegeAhunt-
sic.qc.ca Web: www.CollegeAhuntsic.qc.ca **Note:
website available in French only

GRAPHISME

TECHNOLOGIE DE L'IMPRESSION
INFOGRAPHIE EN PREIMPRESSION
GESTION DE L'IMPRIMERIE
ANIMATION

CONCORDIA UNIVERSITY (DEPARTMENT OF CINEMA)

925 ave. Rockland Outremont QC H2V 3A2 Tel: 514-848-
4666 Fax: 514-848-8677

CINEMA PROGRAM (ANIMATION PRODUCTION)

INTER-DEC COLLEGE (LASALLE COLLEGE GROUP)

2120 St.Catherine West Montreal QC H3H 1M7 Tel: 514-
939-4444 1-800-363-3541 Fax: 514-939-3046 e-mail:
infox@admin.clasalle.qc.ca Web: www.interdec.qc.ca

VISUAL PRESENTATION DESIGN

COMPUTER ANIMATION IN CINEMA AND TELEVISION
COMPUTER GRAPHICS IN EDITING AND PRINTING
VIDEO EDITING

ICARI INSTITUTE

85 St-Paul West Suite 31 Montreal QC H2Y 3V4 Tel:
514-982-0922 Fax: 514-982-0288 e-mail:
info@icari.com Web: http://www.icari.com

DESKTOP PUBLISHING AND INTERNET PROGRAM

20-3D ANIMATION PROGRAM

CARTOON ANIMATION (CLASSICAL AND COMPUTERIZED PROGRAM)
ALIAS/WAVEFRONT POWER ANIMATOR PROGRAM

ICARI INSTITUTE/KINETIX TRAINING CENTRE

85 St-Paul West Suite 31 Montreal QC H2Y 3V4 Tel:
514-982-0922 Fax: 514-982-0288 e-mail:
larouche@icari.com Web: http://www.icari.com

THE NATIONAL ANIMATION AND DESIGN CENTRE
(BELL MEDIASPHERE)

335 De Maisonneuve Blvd East, Office 300, Montreal QC
H2X 1K1 Tel: 1-514-288-3447 1-514-288-5799 e-mail:
info@nad.qc.ca Web: www.nad.qc.ca

30 ANIMATION FOR FILM AND TELEVISION

VIDEO GAME DESIGN PROGRAM

3D ANIMATION INTRODUCTORY WEEKEND; SOFTIMAGE 3D 201 AND 301;
KAYDARA,/FILMBOX NIVEAU; DIGITAL STUDIO 207 AND 301; DISCREET
LOGIC; CUSTOMIZED TRAINING

30 INTRODUCTORY WEEKENDS (EDDIE, TOONZ, UNIX, DIRECTX, 3D STU-
DIO MAX)

3D SUMMER CAMPS (SOFTIMAGE 3D 201 & NDASH)

QUEBEC INSTITUTE OF GRAPHIC COMMUNICATIONS

999 ave Emile-Journault East Montreal QC H2M 2E2
Tel: 514-389-5061 Fax: 514-389-5840 e-mail:
pilon@icgq.qc.ca Web: www.icgg.qc.ca NOTE: website
in French only

Colour theory,/management; Data storage; Estimating/production plan-
ning; Image manipulation; Network administrafion; Pagination,/imposition;
Photo CD; Tabletop scanning; Workflow management; 2-D imaging; Ani-
mation; Aufhoring for mac; Mustration: vector, bitmaps, 3-0; Introduction
to infernet; Scripting with Director, HTML, Lingo; Web site design

ONTARIO, GREATER TORONTO

CANADIAN FILM CENTRE-WINDFIELDS/MEDIALINX
HABITAT

2489 Bayview Avenue North York ON M2L 1A8 Tel: 416-
449-9151 Fax: 416-449-9575 e-mail: jburkitt@cdnfilm-
centre.com Web: www.cdnfilmcentre.com

NEW MEDIA DESIGN PROGRAM

PROFESSIONAL DEVELOPMENT SERIES COURSES

Graphic Design Through Intuition; Digital Storytelling Intensive; Inferactive
Entertainment and Game Design with MacroMedia’s Lingo; Information De-
sign Intensive
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Atrts, a unique collection of sound,
video, web, and graphic designers that
have gathered together to share exper-
tise, resources, and clients. Situated in
downtown Vancouver, UA now hous-
es seven independent designers.

Tracey is a graduate of ECD (Elec-
tronic Communication Design) and fo-
cused her interests on broadcast de-
sign, specifically film title work. Right
out of school, Tracey was contracted
by a producer in California to produce
titles for a television pilot. He had
seen her title work at the grad show,
and hired her based on what he saw.
She has additional work lined up for
television and film.

In between getting the work that is
her passion, Tracey fills the gaps with
“bread and butter” jobs that include
brochures and catalogues. Running
her own business is working for her,
with the biggest challenge being the
inconsistency of work volume. Some
months are very busy, while others
don’t even pay the bills. Tracey is
learning more about getting out there
and selling herself, how to market her
services, and bringing the work in.

Union Arts is also beginning to
market itself as an alternative to the
agencies in Vancouver. They're selling
their ability to produce work that cre-
atively challenges what the agencies
are capable of, at a lower price. They
now have a demo reel and a website.

When Tracey compares herself to
friends who graduated from accelerat-

CONTINUED FROM PAGE 29

choice to make it work for them, and
not feel like they are contained, or that
they have to keep fighting all the time.

The School of Design includes the
Industrial Design program; it used to
separate Graphic Design and Electronic
Communication Design as individual
programs.

Now we have the Industrial Design
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(above) Tracey Lebedovich, title for fictional film Roadkill; (right) Metaform Communication
Design, information sign post for exhibit at Holocaust Education Centre in Vancouver

ed programs, she recognizes the im-
portance of the knowledge she gained
in the process and craft of design. Her
technical skills certainly support her
work, but it is her firm understanding
of typography, layout, and color that
give her an edge.

METAFORM COMMUNICATION
DESIGN

SUSAN MAVOR (1993)
PRINCIPAL

STACEY NOYES (1997)
DESIGNER

(604) 688-8354

Upon graduation, Susan went to work
for a company whose primary busi-
ness was interior design and architec-
tural design. She was the first graphic
designer in the company, and was re-
sponsible for developing the position.
In addition to graphic design, Susan
got involved in signage work and oth-

program and the Communication De-
sign program. In Communication De-
sign, we opened up the structure in
recognition of how disciplines had
changed. When Electronic Communica-
tion Design (ECD) began, there was the
question, “What is this new media?”
Where were people going to take it,
and what were they going to use it for?

The school acquired Silicon Graph-
ics workstations, and students were

er outdoor projects. Finding work in
environmental design was good use of
her graphic design skills, as well as
the theater design she studied prior to
Emily Carr. The two years she spent
there laid a solid foundation for going
out and starting her own business.

Metaform was founded three years
ago, almost by accident. Her first goal
was to work on challenging and inter-
esting jobs. Susan now has a stable of
regular clients which keeps her busy
with repeat work. She worked hard to
get those clients, and actively went
out selling her services in the first year
of business.

Susan has built her regular clients
based on her ability to handle large
and complex projects for them. As a
result, her clients tend to want to get
her to do all their work — a situation
that can lead to overwhelming results.
Susan has built a stable of freelance
designers that come on when the
workload increases beyond what she

working in Softfmage. People were also
being taught about interactivity, and the
graphic designers were being taught
print-based material. When they were
on an SGI, what was it that they were
doing? Was it a flying logo, were they
doing 3D animation, were they doing
screens for video games?

We had this core group of students
that were going through a program that
was called ECD who had quite a di-

hor
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can handle. As a result, Stacey is the
first employee of Metaform.
She began the relationship with Su-

san as an independent contractor, but
was attracted to the security and regu-
lar pay of an employee. She values the
relationship she has with Susan, and
the benefits of working in an informed
capacity.

Even when the business require-
ments of running her own company
reduce her active design hours to
about 5% of her time, Susan enjoys
the challenge of growing her business.
She does, however, treasure those qui-
et moments when she can focus on
just being a designer. []

verse focus. Then, over in GD, the stu-
dents were always funneled towards
the print side without taking into con-
sideration what would happen if mate-
rial stayed on the screen.

So, it got to the point where we re-
alized that it had become an arbitrary
division that we could no longer justi-
fy. But we could see that people who

CONTINUED ON PAGE 32

DIRECTORY OF CANADIAN GRAPHICS COURSES

ONTARIO, GTA (CONT.)

C.B.S. COLLEGE OF INFORMATION TECHNOLOGY

1001- Bloor St. W P.0. Box 65 Toronto ON Tel: 416-925-
9929 Fax: 1-416-925-9220 e-mail:
learn@cbstraining.com Web: www.cbstraining.com

MULTIMEDIA SPECIALIST DIPLOMA

DIGITAL MEDIA SPECIALIST DIPLOMA

Macromedia Certification; Quark Education Certification; Desktop Publish-
ing Certificate; Digital Graphics; Digital Multimedia; Web Mastering

30 COMPUTER MODELLING & RENDERING
ADVANCED COMPUTER ANIMATION & MODELLING

EUREKA COMPUTER RESOURCE CENTER

4914A Yonge St. Toronto ON M2N 5N5 Tel: 416-222-
3222 Fax: 416-222-1819 e-mail: Yolande@interlog.com

COMPUTER GRAPHICS PROGRAM (REGULAR & ACCELERATED AVAILABLE)
PREFLIGHT PROGRAM

INDIVIDUAL APPLICATIONS: Macintosh Basics; Adobe Photoshop; Adobe II
lustrator; Adobe PageMaker; Adobe PageMill; QuarkXPress; Design Funda-
mentals; Digital Workflow; File Repair and Analysis

CENTENNIAL COLLEGE (BELL CENTRE FOR CREATIVE
COMMUNICATIONS)

951 Carlaw Ave Toronto ON M4K 3M2 Tel. 416-289-
5100 Fax 416-289-5106 Web: www.bccc.com

BOOK & MAGAZINE PUBLISHING PROGRAM
CORPORATE COMMUNICATION PROGRAM
CREATIVE ADVERTISING PROGRAM

VISUAL ARTS PROGRAM

DIGITAL ANIMATION

NEWMEDIA DESIGN

Wide variety of partime courses available
POST-SECONDARY ART PROGRAM (3YEARS)

GEORGE BROWN COLLEGE

P.0. Box 1015 Station A Toronto ON M5T 2T9 Tel: 416-
415-2000 or 1-800-265-2002 e-mail:
info@gbrownc.on.ca Web: www.gbrownc.on.ca

ELECTRONIC DESKTOP COMPOSITION

ELECTRONIC PREFRESS & IMAGE ASSEMBLY

INTERNET WEBPAGE DESIGN & MULTIMEDIA AUTHORING
GRAPHIC DESIGN

PRINTING TECHNICIAN

PRINTING APPRENTICESHIP

SCREEN PRINTING

SIGN GRAPHICS

CENTRE FOR ADVANCEMENT IN WORK AND LIVING

41 Chauncey Ave Etobicoke ON M8Z 272 Tel: 416-231-
2295 Fax: 416-234-8841

Website Design and Development

CENTRE FOR INTERNET & MULTIMEDIA
DEVELOPMENT INTERNATIONAL INC.

210-141 Adelaide Street W Toronto ON M5H 3L5 Tel:

416-863-0839 Fax: 416-863-0648 e-mail:
dburnham@cimdi.com Web: www.cimdi.com

MULTIMEDIA DESIGN CERTIFICATE PROGRAM
IVEB DESIGN CERTIFICATE PROGRAM
1, 2 and 3 day courses available for corporate clients and students

DPA COMMUNICATIONS (DESKTOP PUBLISHING
ASSOCIATES)

439 University Ave, Suite 1150 Toronto ON M5G 1Y8 Tel:
416-205-9604 or 1-800-CMYK-RGB Fax: 416-205-9605
e-mail: info@dpac.com Web: www.colourweb.com

Color Munagemenf; Color scanning; Design for Deskfop Publishing;
Overview of the Macintosh; Windows 95, Word Processing

INDIVIDUAL APPLICATIONS: Adobe Illustrator PC and MAC; Adobe Page-
Maker PC and MAC; Adobe Photoshop PC and MAC; CorelDRAW 7; Corel
Ventura 7; QuarkXPress PC and MAC; Corel PhotoPaint 7; HTML Basics;
Adobe PageMill; Adobe Premiere; Macromedia Director; NetObjects Fusion;
Netscape Navigator

HUMBER COLLEGE OF APPLIED ARTS AND
TECHNOLOGY

205 Humber College Blvd. Etobicoke ON MOW 5L7 Tel:
416-675-5000 Fax: 416-675-2427¢e-mail: enquiry@ad-
min.humberc.on.ca Web: www.humberc.on.ca

Advertising and Graphic Design; Advertising Media Sales; Creative Photog-
raphy; Graphic Arfs Electronic Publishing (post-graduate); Multimedia De-
sign and Production; Package and Graphic Design

INFORMATION TECHNOLOGY DESIGN CENTRE
(DIVISION OF HOFFMAN + ASSOCIATES)

34 Ross St. Toronto ON M5T 179 Tel: 416-977-2301 Fax:
416-977-0766 e-mail: falconer@h-plus-a.com Web:
www.h-plus-a.com/h-plus-a

ADVANCED ANIMATION AND MODELLING

COMPUTER ANIMATION AND SPECIAL EFFECTS

DIGITAL GAME DESIGN

THREE-DIMENSIONAL COMPUTER MODELLING AND RENDERING
INDIVIDUAL APPLICATIONS: Alias Composer (S61); Alias Studio and Power
Animation (SG1); Alias Studio Paint 3D (S61); ElectroGlG (SGI)

INSTITUTE OF CANADIAN ADVERTISING

500-2300 Yonge St. Box 2350 Toronto ON M4P 1E4 Tel:
416-482-1396 Fax: 416-482-1852 Web: www.ica-
ad.com

CERTIFIED PRINT PRODUCTION PRACTITIONER PROGRAM

DESKTOP TRAINING CENTRES

365 Bloor St.E Toronto ON M4W 3L4 Tel: 416-927-9200
Fax: 416-927-7077 Web: http://gutenberg.com e-mail:
desktop@gutenberg.com

Macintosh and Windows platform courses available.

INDIVIDUAL APPLICATIONS: Adobe Illustrator; Adobe Photoshop; Front-
Page; QuarkXPress; PageMaker, Microsoft Office; HTML; Windows; Work-
shops available through Gutenberg Internet Services on use of the Internet
for marketing and knowledge management.

DIGITAL MEDIA STUDIOS (DIVISION OF HOFFMAN+
ASSOCIATES)

34 Ross St. Toronto ON M5T 1Z9 Tel: 416-977-6732 Fax:
416-977-0766 e-mail: dms@h-plus-a.com Web:
http://digitalmediastudios.com

DIGITAL ESSENTIALS

DIGITAL GRAPHIC DESIGN

DIGITAL INTERACTIVE MEDIA PRODUCTION
DIGITAL NEW MEDIA MANAGEMENT
DIGITAL WEB DESIGN

INTERNATIONAL ACADEMY OF DESIGN

31 Wellesley St. E Toronto ON M4Y 1G7 Tel: 416-922-
3666 or 1-800-361-6664 Fax: 416-922-7504 e-mail:
admin@iaod.com Web: hitp://www.iaod.com

FULL TIME PROGRAMS:

COMPUTER GRAPHICS PROGRAM
ADVERTISING & DESIGN PROGRAM
COMPUTER ANIMATION

DIGITAL VIDEQ EDITING AND DESIGN
DIGITAL MEDIA DESIGN PROGRAM

INTERNATIONAL BUSINESS EDUCATION CENTER

216-109 Vanderhoof Ave Toronto ON M4G 2H7 Tel: 416-
696-1010 Fax: 416-424-4325

Colour Management and Control; Colour Measurement and Control; Design
Synthesis; Disk PreFlighting; Lithographic Troubleshooting; Mac for Pre-
Press Imaging Operators; Mac fo PrePress Links; Mac Suite Level 1; Mac
Diagnostics; Print Level 1: Print Production Basics; Print Level 2: Colour Re-
production Troubleshooting; Print Level 3: New Age Print Production; Statis-
tical Process Control for Prepress; Understanding and Evaluating Colour;
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DIGITAL
GRA
DESI
TRAIN

Corporate Identity
Web Sites
Advertising
Original Art
Various Media
Photo Retouch
Photo Imaging

ING

Courses and workshops

in-house and on-site:

Photoshop, lllustrator, Quark,
Macromedia Director,

Web Page Design, Digital Prepress,
Mac Maintenance, Scanning,
Trapping and much more!

Information-packed material,
maximum three students per group,
quality Mac and Agfa equipment and
comfortable studio environment.

wefake

g

A
Contact Lidka Schuch
at: (416) 466-7188

internet: studio | @istar.ca
http://home.istar.ca/~studio_|
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were interested in the 3D end, anima-
tion and working for broadcast video
and gaming were more tied together,
as were people that want to deal with
interactivity, and people that want to
look at print. So, there were three
streams developing, with options for
testing each, and seeing which one
they really enjoy the most — having a
specialty in one, and still being able to
take courses in the others, to give a
broader perspective on design.

THE WORKSHOP APPROACH
The course that everybody takes in
all the design school is called a work-
shop. This is where students, regard-
less of their focus, all work on a simi-
lar project. It is a design project that
grows in complexity as people move
through their four years. They ap-
proach the projects by whatever
means they want. This gives them a
chance to bring all the skills and abili-

For all the hats
you wear...

Designer ‘
]

" Art director

Pre-flighta

Production

Macintosh Computer Graphics Training
including: Quark XPress, Adobe
Illustrator, Adobe Photoshop,
Preflight, Digital Workflow, File
Analysis and Repair...

Day, evening & weekend classes
Cost from $150 to $550 (+GST)
Close to Sheppard Subway

Eureka

Computer Resource Centre

4914A Yonge Street, North York

Phone: 222-3222 QuarkEd.

ties and the knowledge base that has
been built all over the institute to a
particular project where students share
their outcomes.

Along with the studio-based cours-
es, all students are required to take
design academic courses including de-
sign history, design theory and con-
temporary issues in design.

In the past there were no options
within design; there were a total of
four electives. In bringing ECD and
GD together, we've compressed the
curriculum, and all the courses that
would happen in each of those de-
partments are now integrated under
the electives. Students now have the
option of taking whatever they choose
without being streamed as soon as
they step in the door.

We've also increased typography.
Students coming in always took two
semesters of typography, and then for
graphic design they took type in their
first semester of third year, but the
ECD student didn’t have type after
that, so they felt a real lacking in their
ability to communicate with type and
images onscreen. So we've added type
as a component of the required cur-
riculum. The idea is that everyone has
a common approach in the workshop
class, where you talk about the design
process, you talk about audiences,
you talk about clients, what’s special
about someone educated in design,
and the importance of approaching a
project one way over another.

It's been fun this year answering
the telephone to potential employers
looking for students. They tell me they
are calling because our students can
think — they know how to approach
design, and research, and they know
how to learn. They are built up to be
constant learners.

THINKING DESIGNERS

The proliferation of multimedia,
new media, and graphic design
schools began out here about four
years ago, when you could walk
downtown and look in any old vacant



building and see another school that
was going to teach you to be a digital
master for the next twenty years. It ac-
companied the explosion of the film
industry here.

There was a general media excite-
ment, and then a few years after that,
there was the fallout, and the calls
started coming in from employers that
were tired of hiring “graduates” who
only knew how to turn on the com-
puter and run a piece of software.
They needed people who could de-
sign and draw.

Drawing has become a huge issue.
A lot of the people who are coming
through the fast-track technology
schools really can’t draw or come up
with an idea, but they do know how
to use the software. It's a short term
gain for the company that needs to get
a project out. Now, companies are
coming back here, saying, your stu-
dents can draw, they can think, and
they know the technology.

Knowledge of technology is not to
be undervalued. Students need to
know how to take a piece of software
and figure it out, and how to be flexi-
ble. They can go out to get jobs, hang
in, and grow out of those jobs into
more senior positions, and go on to
form their own companies. They are
successful because they know how to
think about design. We can’t fill all the
requests from employers that call here.
We end up posting work on our job
board. Past graduates come in to
check it, and people from the design
community come in.

I think we’ll see a levelling in the
short-term intensive technical school
program. The programs they provide
are more suited to the life-long learner
who’s looking to upgrade skills. They
may have been designers for ten years
and are looking to move into a new
field. That makes perfect sense.

But for people starting into it, Emi-
ly Carr, and institutions like it, provide
the best education they can get.

CONTINUED ON PAGE 34
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ONTARIO, GTA (CONT.)

Understanding Digital Pre-Press

INDIVIDUAL APPLICATIONS: Adobe llustrator; Adobe Photoshop;
QuarkXPress

Designing a Website

INDIVIDUAL APPLICATIONS: Macromedia Director Level 1; Macromedia D
rector Level 2

ONTARIO COLLEGE OF ART & DESIGN

100 McCaul St Toronto ON M5T 1W1 Tel: 416-977-6000
Fax: 416-977-4080 Web: www.ocad.on.ca

DESIGN PROGRAM (4-YEAR)

RYERSON POLYTECHNIC UNIVERSITY

350 Victoria St Toronto ON M5B 2K3 Tel: 416-979-5036
Fax: 416-979-5341 e-mail: inquire@acs.ryerson.ca
Web: www.ryerson.ca

GRAPHIC COMMUNICATIONS MANAGEMENT PROGRAM (BACHELOR OF
TECHNOLOGY DEGREE PROGRAM) NOTE:MULTIMEDIA MINOR OPTION
AVAILABLE IN SECOND YEAR OF STUDIES

IMAGE ARTS PROGRAM-FILM, PHOTOGRAPHY AND NEW MEDIA (BAA DE-
GREE PROGRAM)

SENECA COLLEGE

1750 Finch Ave E North York ON M2J 2X5 Tel: 416-491-
5050 Fax: 416-739-1856 e-mail:
email@registrar.senecac.on.ca Web:
www.senecac.on.ca

FULL-TIME PROGRAMS:
AUDIO VISUAL & MULTIMEDIA PRODUCTION TECHNICIAN (YORK &

SENECA)

CREATIVE ADVERTISING (YORK & SENECA)
COMPUTER GRAPHICS-TECHNICAL
GRAPHIC DESIGN
ILLUSTRATION-TECHNICAL

DIGITAL MEDIA-ANIMATION & MULTIMEDIA
3D DIGITAL ANIMATION

PARTTIME PROGRAMS:

PHOTOGRAPHY

VIDEO PRODUCTION

SHERIDAN COLLEGE

1430 Trafalgar Rd Oakville ON L6H 2L1 Tel: 905-845-
9430 e-mail:infosheridan@sheridanc.on.ca Web:
www.sheridan.on.ca

FULL TIME PROGRAMS:
ADVERTISING
ANIMATION-CLASSICAL
APPLIED PHOTOGRAPHY
COMPUTER ANIMATION

SRA TRAINING GROUP INC.

1200 Bay St., Suite 505, Toronto ON M5R 2A5 Tel: 416-
929-6700 Fax: 416-929-0244 e-mail:
info@sragroup.com Web: www.sragroup.com

QuarkXPress: Infroduction & Advanced available; Photoshap: Infroduction
& Advanced available; llustrator: Infroduction & Advanced available; Live

Picture; Macromedia Director; PageMaker; PageMill; Premiere; Persuasion;

Macintosh: An Infroduction; Creating and designing web pages; Cus-
tomized fraining available

STERLING EDUCATION CENTRE

869 Main St. East Hamilton ON L8M 1M2 Tel: 905-545-
6363

DESKTOP PUBLISHING CERTIFICATE PROGRAM
BUSINESS APPLICATIONS CERTIFICATE PROGRAM
News/eﬁgr Clinic; Prepare to Print (Trap); Start a DTP Business; Typogra-

phy Seminar;

INDIVIDUAL APPLICATIONS: Adobe Hllustrator; Adobe PageMaker; Adobe
Photoshop; Adobe PressWise; Advanced QuarkXPress; ClarisWorks;
QuarkXPress

MULTIMEDIA/NEW MEDIA CERTIFICATE PROGRAM

Multimedia; Web page Design

INDIVIDUAL APPLICATIONS: Adobe PageMill: Adobe Premiere; Macromedia
Director

STUDIO L

85 Hollywood Cr, Suite 2, Toronto ON M4L 2K4 Tel: 416-
466-7188 Fax: 416-466-0450 e-mail: studio_|@istar.ca
Web: http://home.istar.ca/~studio_|

Digital Prepress for Professionals (file formats, layout and control marks,
colour systems, Trapping, Font management, Preflight checks, Mac main-
tenance)

INDIVIDUAL APPLICATIONS: Adobe llustrator; Adobe Photoshop; QuarkX-
Press; Macromedia Director; Web Page Design (Adobe PageMill, BBEdit)

TORONTO IMAGE WORKS

207-80 Spadina Ave Toronto ON M5V 2J4 Tel: 416-363-
1999 Fax: 416-703-7659 Web: www.torontoimage-
works.com

DIGITAL PUBLISHING AND IMAGING: FULL-TIME PREPRESS KIT

Input and Output Essentials; Mac Essentials; Maximizing Productivity

/NDI VIDUAL APPLICATIONS: Adobe Illusfmror Adobe Pagemaker; Adobe

Photoshop; Advanced Photoshap for Prepress Advanced Quark for Pre-

iress Freetand; QuarkXPress; Interactive Multimedia: Fullime; Infernet
if:

HTML Advanced-Creating a Dynamic Web Page, HTML Basics, Graphics for

the Web, JavaScript

Multimedia Kit: Director 1, Director 2, Director 3-Lingo; Intro fo Multimedia

and Director, QuickTime 1-Premiere, QuickTime 2-AfferEffects

INDIVIDUAL APPLICATIONS: Persuasion; PowerPoint: Quarkimmedia

UNIVERSITY OF TORONTO SCHOOL OF CONTINUING
STUDIES

158 St. George Street Toronto ON M5S 2V8 Tel: 416-
978-2400 Fax: 416-978-6666 e-mail: constud_regis-
trar@scs.utoronto.ca

COMMUNICATIONS

EFFECTIVE PROJECT MANAGEMENT

DELIVERY TECHNOLOGY

MULTIMEDIA INTERFACE DESIGN

AN OVERVIEW OF INTERNET TECHNOLOGIES

STRATEGIES FOR A WEB PRESENCE

WEB SITE IMPLEMENTATION AND MANAGEMENT

Animation: 3D Studio Max; Creation and Management Tools for a Dynamic
Web Site; Creating Educational Multimeda for Children; Digital Imaging
and Photoshop; Instructional Design for Digital Media; Inroduction fo Muk
timedia Authoring; An Infroduction to VRML; Scripting Multimedia

YORK UNIVERSITY

Liaison and Advising Office Faculty of Fine Arts 213
Centre for Fine Arts York University 4700 Keele St North
York ON M3J 1P3 Tel: 416-736-5135 Fax: 416-736-5447
e-mail: finearts@yorku.ca Web: www.yorku.ca

FINE ARTS-VISUAL ARTS DEPARTMENT
DESIGN PROGRAM

ONTARIO,OUTSIDE TORONTO

ALGONQUIN COLLEGE

1385 Woodroffe Ave Nepean ON K2G 1V8 Tel: 613-727-
9797 Fax: 613-727-7754 e-mail:
regof1@algonquinc.on.ca Web: www.algonquinc.on.ca

ADVERTISING-CREATIVE
ANIMATION-TELEVISION
GRAPHIC DESIGN PRODUCTION
GRAPHICS TECHNICIAN-PRINTING
INTERACTIVE MULTIMEDIA
PHOTOGRAPHY
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ONT.,OUTSIDE TORONTO

CAMBRIAN COLLEGE OF APPLIED ARTS &
TECHNOLOGY

1400 Barrydowne Rd Sudbury ON P3A 3V8 Tel: 705-
566-8101 Fax: 705-524-7329 Web:
www.cambrianc.on.ca

GRAPHIC DESIGN PROGRAM
VISUAL AND CREATIVE ARTS PROGRAM

CANADORE COLLEGE

100 College Dr Box 5001 North Bay ON P1B 8K9 Tel:
705-474-7600 Fax: 705-474-2384 e-mail:
info@canadorec.on.ca Web: www.canadorec.on.ca

GRAPHIC DESIGN PRODUCTION PROGRAM
INTERACTIVE MULTIMEDIA (POST DIPLOMA) PROGRAM

CARLETON UNIVERSITY SCHOOL OF COMPUTER
SCIENCE

1125 Colonel By Dr Ottawa ON K1S 5B6 Tel: 613-520-
4333 Fax: 613-520-4334 e-mail: webmaster@scs.car-
leton.ca Web: www.scs.carleton.ca

COMPUTER GRAPHICS COURSE-
4TH-YEAR BACHLOR OF COMPUTER SCIENCE (HONOURS DEGREE)

LA CITE COLLEGIALE

801 Promenade de L’Aviation Ottawa ON K1K 4R3 Tel.
613-742-2483 Fax 613-742-2481 e-mail:
admissions@Ilacitec.on.ca Web: www.lacitec.on.ca
Note: website in French only!

CONCEPTION GRAPHIQUE WWW.LACITEC.ON.CA/OTOGRAPH97

INFOGRAPHIE TECHNIQUES D'EDITION ELECTRONIQUE (EDITION INFORMA-

TIQUE)

CONESTOGA COLLEGE

299 Doon Valley Dr. Kitchener ON N2G 4M4 Tel: 519-
748-3516 Fax: 519-748-3546 e-mail:
webmaster@www.conestogac.on.ca Web: www.con-
estogac.on.ca

GRAPHIC DESIGN & ADVERTISING-3 YEAR PROGRAM

CONFEDERATION COLLEGE

P.0. Box 398 Thunder Bay ON P7C 4W1 Tel: 807-475-
6110 Web: www.confederationc.on.ca

MULTIMEDIA PRODUCTION PROGRAM

DURHAM COLLEGE

2000 Simcoe St. N. Box 385 Oshawa ON L1H 7L7 Tel:
905-721-2000 Fax: 905-721-3201 e-mail:
info@durham.durhamc.on.ca Web: www.durhamc.on.ca

GRAPHIC DESIGN- 3 YEAR DIPLOMA

MACINTOSH COMPUTER CERTIFICATE PROGRAM

INTRO TO MACINTOSH

INDIVIDUAL APPLICATIONS: Adobe Illustrator; Adobe Photoshop;
QuarkXPress—3 Levels

FANSHAWE COLLEGE

Attn: Information Centre P.0.Box 4005 London ON N5W
5H1 Tel: 519-452-4277 or 519-452-4430 ext.4559 e-
mail: Registrar@fanshawec.on.ca Web: www.fan-
shawec.on.ca

AUDIO VISUAL & MULTIMEDIA PRODUCTION TECHNICIAN
GRAPHIC DESIGN

FINE ART

PHOTOGRAPHY (ADVANCED)

PHOTOGRAPHY (ADVANCED-DIGITAL)
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GEORGIAN COLLEGE

1 Georgian Dr. Barrie ON L4M 3X9 Tel: 705-728-1968
Fax: 705-722-5123 Web: www.georcoll.on.ca

ADVERTISING

GRAPHIC DESIGN PRODUCTION

DESIGN & VISUAL ARTS FUNDAMENTALS
FINE ARTS (2-YEAR)

FINE ARTS (ADVANCED)

LAMBTON COLLEGE

1457 London Rd. Sarnia ON N7S 6K4 Tel: 519-542-7751
Fax: 519-542-6667 email:info@lambton.on.ca
Web:www.lambton.on.ca

GRAPHIC DESIGN FUNDAMENTALS PROGRAM

MOHAWK COLLEGE OF APPLIED ARTS AND
TECHNOLOGY

Box 2034 Hamilton, ON L8N 3T2 Tel: 905-575-1212
www.mohawkc.on.ca

GRAPHIC ARTS & PACKAGING
MEDIA STUDIES

NIAGARA COLLEGE

Welland Campus Box 1005 300 Woodlawn Rd Welland
ON L3B 5S2 Tel: 905-735-2211 or 905-641-2252 e-
mail: registrar@niagrac.on.ca Web:
www.niagarac.on.ca

INFORMATION & COMPUTER TECHNOLOGY
INTERACTIVE MULTIMEDIA (POST-GRADUATE)

ST. CLAIR COLLEGE

2000 Talbot Rd. West Windsor ON N9A 6S4 Tel: 519-
966-1656 Fax: 519-972-3811 e-mail:
info@stclairc.on.ca Web: www.stclairc.on.ca

GRAPHIC DESIGN
ADVERTISING-BUSINESS

ST. LAWRENCE COLLEGE

2288 Parkdale Ave Brockville ON K6V 5X3 Tel: 613-345-
0556 Fax: 613-345-2231 e-mail: liaison@slcsl.st-
lawrencec.on.ca Web:www.stlawrencec.on.ca

GRAPHIC DESIGN PROGRAM

MANITOBA

RED RIVER COMMUNITY COLLEGE

Creative Arts Dept. FM71-2055 Notre Dame Ave Win-
nipeg MB R3H 0J9 Tel: 204-632-2330 Web:
www.rrcc.b.ca

ADVERTISING ART PROGRAM

UNIVERSITY OF MANITOBA
424 University Centre Winnipeg MB R3T 2N2 Tel: 204-
474-8808 Web: www.umanitoba.ca

DESKTOP PUBLISHING PROGRAM

Desktop Layout and Design

INDIVIDUAL APPLICATIONS: CorelDRAW Final Project: CorelDRAW Introduc-
fion; CorelPHOTOPAINT: Chart and Trace; Corel Ventura

SASKATCHEWAN

SASKATCHEWAN INSTITUTE OF APPLIED SCIENCE
AND TECHNOLOGY, WASCANA INSTITUTE

P.0. Box 556 221 Winnipeg St North Regina SK S4P 3A3
Tel: 306-787-7755 Fax: 306-787-6108 e-mail:
bucks@siast.sk.ca Web: www.siast.sk.ca/~siast/pro-
gramf.htm

CONTINUED FROM PAGE 33

In my role, one of the biggest chal-
lenges is anticipating what future
needs will be. There’s a lot of discus-
sion in this institution with govern-
ments and industry and future plan-
ners to help us prepare our students
so that when they graduate, they're
confident and ready to work. We have
a broad range of types of individuals.
We're empowering people to see
where they want to go and to do it.

THE EVER-IMPORTANT
PORTFOLIO

I've been involved in something
called Portfolio Days, where a group
of institutions around North America
invites candidates to bring in their
portfolios for review. Over a period of
four months, and at locations all
around North America, institutions will
set up booths along with about fifteen
others, and look at portfolios all day,
and give students feedback.

[ have looked at as many as 45
portfolios in a day — commenting,
then passing them to someone from
the administrative side to provide en-
try information for the school. In one
day, a potential student will visit be-
tween five and eight schools. They get
a wide range of feedback from differ-
ent institutions from around North
America. We try to catch people from
diverse communities. Students get an
idea of the vast number of curriculum
choices and schools, while the institu-
tions develop a sense of student levels
across the continent.

BUILDING A COMMUNITY

When we’re trying to determine if
students will be able to explore their
full potential at this institution, we
look for particular qualities.

We attract a broad base of students.
We now have people with prior de-
grees, working experience and a
broad range of life experiences. Our
mean age here is about 28 years old.
Our student population has ranged in



age from 18 to 57. People sometimes
come here after full careers. We have
a really strong community, with every-
body helping each other out. When a
group of students is in a classroom,
and they work together for three solid
years, everyone gets to know each
other. There’s a joining where people
learn from each other’s experience.

The community extends beyond
the school. People from industry come
to take courses here, and they go back
into their companies, and enrich the
environment. Then, those companies
become more interested in what we’re
doing here because they've seen one
of their own come in, and return.
Those companies now look at the
school as a place where co-operative
or collaborative projects can happen.

With the government initiative in
PLA (Prior Learning Assessment), stu-
dents will have the opportunity to en-
ter at a third year level if they have
the experience and body of work in a
particular area, even if they don’t have
course equivalents. This is far more
flexible than just going credit for credit
across institutions and it helps to en-
courage the increasing diversity in our
population.

At the Grad show, the institution
opens its doors to the public and to
industry. We have special nights for
each discipline.

Design started having an industry
night a few years ago. It’s a preview
opening night, with all the fourth year
students presenting their senior pro-
jects — a year-long effort.

Industry night is specifically fo-
cused to invite professionals in. Stu-
dents stand by their projects, they
have their business cards — and
they’re all set up to sell themselves.
Usually it is very successful.

This year, four students were hired
as a direct result of that night. It's a
community meeting. People that were
students here years ago are now the
employers. They come back scoping,
looking for the best work. Good de-
signers aren’t easy to find. []
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GRAPHIC ARTS PRODUCTION PROGRAM
MULTIMEDIA COMMUNICATIONS PROGRAM

UNIVERSITY OF REGINA

3737 Wascana Pkwy Regina SK S4S 0A2 Tel: 306-585-
5572 e-mail: www@uregina.ca Web: www.uregina.ca

FACULTY OF FINE ARTS
VISUAL ARTS PROGRAM

ALBERTA

ALBERTA COLLEGE OF ART & DESIGN

1407 14th Ave NW Calgary AB T2N 4R3 Tel: 403-284-
7678 or 1-800-251-8290 Fax: 403-289-6682 Web:
www.acad.ab.ca/CALENDAR/ACADHOME.htm

VISUAL COMMUNICATIONS PROGRAM
PHOTOGRAPHIC ARTS PROGRAM

BANFF CENTRE FOR THE ARTS (MEDIA & VISUAL
ARTS DEPT.)

P.0.Box 1020 Station 28 107 Tunnel Mountain Dr Banff

AB TOL 0CO Tel: 403-762-6180 Fax: 403-762-6345 Web:
www_nmr.banffcentre.ab.c

DEEP WEB WORK STUDY PROGRAM
MEDIA ARTS WORK STUDY PROGRAM
Multimedia Workshp Series

GRANT MACEWAN COMMUNITY COLLEGE

P.0. Box 1796 Edmonton AB T5J 2P2 Tel: 403-497-5040
Fax: 403-497-5045 Web: http://www.gmcc.ab.ca

DESIGN & DIGITAL MEDIA
DESIGN & VISUAL PRESENTATION
DESIGN & ILLUSTRATION

LETHBRIDGE COMMUNITY COLLEGE

3000 College Dr. South Lethbridge AB T1K 1L6 Tel: 403-
320-3200 or 1-800-572-0103 Fax: 403-320-1461 Web:
www.lethbridgec.ab.ca

MULTIMEDIA PRODUCTION PROGRAM

UNIVERSITY OF ALBERTA

Office of the Registrar & Student Awards 201 Adminis-
tration Building Edmonton AB T6G 2M7 Tel: 403-492-
3113 Fax: 403-492-7172 e-mail: registrar@ualberta.ca
Web: www.ualberta.ca

Concepts and Systems in Visual Communication Design; Communication
Design for Interactive Media; The Image (Communication); Infroduction to
Visual Presentation; Design

BRITISH COLUMBIA

CAPILANO COLLEGE

2055 Purcell Way N Vancouver BC V7J 3H5 Tel: 604-
986-1911 Fax: 604-984-4946 e-mail:
dperro@claude.capcollege.bc.ca Web: www.capcol-
lege.bc.ca

COMMERCIAL CHARACTER ANIMATION - 2 YEAR PROGRAM

CANADIAN INSTITUTE FOR NEW MEDIA, RESEARCH
AND DEVELOPMENT

Box 8500 Cranbrook BC V1C 5L7 Tel: 250-489-8278 e-
mail: cinmrd@cotr.bc.ca Web: www.mediavis-
ion.cotr.bc.ca/institut.ntm

Advanced Media Production; Communications for New Media; New Media
Production; New Media Communications Project; Principles of Project Man-
agement Professional Foundations

CDIS (CENTER FOR DIGITAL IMAGING AND SOUND)

3264 Beta Ave Burnaby BC V5G 4K4 Tel: 604-298-5400
or 1-800-661-1885 Fax: 604-298-5403 e-mail:
info@artschool.com Web: www.artschool.com

DIGITAL ARTS PROGRAM

(30 COMPUTER ANIMATION)

VIDEQ ARTS

RECORDING ARTS

COMMERCIAL ANIMATION

(CLASSICAL ANIMATION)

INTERACTIVE MULTIMEDIA

WEB MASTERS PROGRAM

VEGAS (VIRTUAL ENVIRONMENT GAME AUTHORING AND SIMULATION)

DIGIPEN APPLIED COMPUTER GRAPHICS SCHOOL

500-530 Hornby Street., Vancouver BC V6C 2E7 Tel:
609-682-0300 e-mail: programming@digipen.com
Web: www.digipen.com

THE ART AND SCIENCE OF 2D AND 3D VIDEO GAME PROGRAMMING

DIPLOMA
THE ART AND SCIENCE OF 3D COMPUTER
ANIMATION PRODUCTION DIPLOMA

EMILY CARR INSTITUTE OF ART AND DESIGN

1399 Johnston St Vancouver BC V6H 3R9 Tel: 604-844-
3897 Fax: 604-844-3801 Web: www.eciad.bc.ca

BACHELOR OF DESIGN

Major in Communication Design and Industrial Design
BACHELOR OF MEDIA

Animation

VANCOUVER COMMUNITY COLLEGE

King Edward Campus 1155 East Broadway Vancouver
BC V5N 5T9 Tel: 604-871-7000 Fax: 604-871-7100 Web:
www.vce.bc.ca

INTRODUCTION TO CAREERS IN ELECTRONICS & COMPUTERS
GRAPHIC ARTS-PRINTING PRODUCTION

VANCOUVER FILM SCHOOL, VFS MULTIMEDIA

420 Homer St Vancouver BC V6G 1N8 Tel: 604-685-
5808 or 1-800-661-4101 Fax: 604-685-5830 e-mail:
registrar@vfs.com Web: www.vfs.com or www.multi-
media.edu

3D ANIMATION & DIGITAL EFFECTS
MAYA
MULTIMEDIA

CLASSICAL ANIMATION
The courses listed above are available full and parttime.

NORTHWEST TERRITORIES

NUNAVUT ARCTIC COLLEGE

Nunatta Campus Box 600 Iqaluit NT X0A OHO Tel: 819-
979-7200 Fax: 819-979-4579 e-mail:
nacinfo@nunanet.com Web:
natsig.nunanet.com/~nachq

CERTIFICATE IN COMPUTER STUDIES
ART INSTITUTE CERTIFICATE

WEBSITE FOR ANIMATION
COURSES & PROGRAMS

TELETOON’S LIST OF ANIMATION SCHOOLS IN
CANADA

www. teletoon.com/A_Schl_E.him
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